
Stop the beauty stereotypes
In one of the largest global studies of its kind, 
Dove research shows that women are demanding
increased authenticity from media and advertisers
in the images they use. Project #ShowUs aims to 
do just that – helping the industry in redefining how 
women are represented in the images we see 
around us every single day. 

70% 

70% 

of women wished media 
and advertisers did a better job of portraying 
women of diverse appearance – including age, 
race, shape and size 

woman leaders
+ by 202%

There is also huge need for 
stock imagery to include 
women in more progressive 
and empowering roles 
and scenarios.

On www.gettyimages.com, these search terms have increased 
over the past year, providing more evidence of the demand for a 
more realistic portrayal of women and beauty***

of women don’t feel
represented by everyday media images

67% 
of women say the pressure from
media and advertising drives 
anxiety around appearance and
beauty in general

7 in
10

women want brands to step up 
and take responsibility for the 
images of women that are used in 
the media 

As well as in physical 
characteristics such as 
scars, freckles or skin 
conditions (64%)

+192% “real people”

“diverse women”

“strong women”
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Three 
quarters

Dove.com/ShowUs

of women say that if 
media images were 
more representative of 
the way most women in 
their country looked, then women would feel 
better about themselves

Specifically, 7 in 10 feel 
that women would feel 
more confident in their 
appearance (70%), 
more women would be 

Around 
2/3 of women feel 

that images of women in the media 
showcase limited diversity in body 
shapes and sizes (66%) 

satisfied with their appearance (69%) and 
future generations of women would also have 
more confidence in general (70%).

Over half of women also think that there is a 
lack of diversity shown in women in:

The constant bombardment of 
beauty stereotypes is making 
7 in 10 women feel pressurised 
to reach an unrealistic standard 
of beauty, contributing to an 
appearance anxiety epidemic.

Women who feel worse about themselves as a result of seeing 
a narrow definition of beauty day in, day out is impacting their 
daily lives: of women say that the lack 

of representation in the 
media can prevent women 
from feeling comfortable 
while having sex

32% 

think it can prevent women from 
having a romantic relationship

think it can prevent women 
from going on a date

25% 

Furthermore, over  6 in10 
(63%) also feel that there is limited 
diversity in disabilities

1/4 

51% 51% 52% 
the 

ethnicities
skin colour 

and skin
tones

gender 
expression 

and sexuality

30% 
less assertive

49% 
wearing the 
clothes they want

37% 
expressing their
true identity
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