TV audiences: the increment of time shift viewing

NORTH SOUTH

Weekly reach by genre Weekly reach by genre

100 4 840 _ 100 4 795
b 735 725 ’
80 - 69,2 616 80 - 68,0 66,3 64,5

. 60
% %
40 -
20 -
0 _
. c e o c o £ S - = o o = o
£ & § » s > s 2 £ { § & 5 » > § £ ¢
5 o £ o [o] 3 ) 5) % '6 3] O € Qo 3 n % ©
F = = 2 £ = 9 = = £ = 2 = 9
g 8 8 @ s £ 8 3
g 2 E o E g = o
o 2 5 5
M Live VOSDAL M Live+7 Live+28 M Live VOSDAL M Live+7 Live+28
Share TSV of total viewing volume Share TSV of total viewing volume
50% A41% 50% 38%
35% 9 % °
40% 31% — i 31% 40% 26% Sa% 29%
30% | me— - 19% — . 30% = 5% 20%  19% g9 ]
20% S n% 1% gy 20% 4 T — S 9%
10% - 20% 37% 33% 3%  19%  29% ne o =g 10% - 24%  32%  15%  28%  19% 18% 15% gy 30%
O% [ I I I I I I I I 1 O% [ I I I I I I I 1
Z S S5 & S = g 2 g 2 s S 5 5 = ] gz
5 o £ Q O g 7] o % 6 O Is) £ Q g 7} % o
L = = 2 £ = o) = = £ = 2 = 0
g 2 @ s 2 8 @
2 ~ £ o £ Q ~ o
G 12 o B
Timeshift 7 days B Timeshift 8-28 Timeshift 7 days B Timeshift 8-28

VOSDAL = viewing on same day as live. TSV= time shift viewing Source: CIM TV Sep-Dec 2024. Adults 15+
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