
Attention revisited = purpose x focus

Extreme focus

High focus

Neutral focus

Low focus

No focus at all

Something that I love

Education & information

Social connection
Light entertainement & 

relaxation

Background ambience

Audiobook

Book
Console or PC gaming

Digital music

Linear TV

Magazines  paper + digital

Mobile gaming

Newspapers paper+digital

Podcast

Radio

Social nonvideo

Social video
Streaming video

Multi-
tasking

Mono -
tasking

Individual

Social

Source: McKinsey The ‘attention equation’. Winning the right battles for consumer attention. June 2025
Correspondence analysis conducted on media indexes
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